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" " Stnce 1967 Péace Corps Volunteefs -have warked at the

" grass root® level in countries around-the world W program

areas swch as agriculture, public health,-and education:

beginning their two_year-.aSsignments, Volunteers arg given,
training in cross-cultural, technical, and language skilts.
This tra¥ning helps.them td live and work closely with the

. series, it is designed as
deve]opment_wor?ers;

people of their host countries. !
~development problems with new ideas that make use of Tocally :
~available resources and are appropriate to-the‘local cultures. N

"'"}iﬂn-éiseﬁ ial

) _ fat;dh_ihyo?ved_in
*-appropridte s ]u;;ons‘is*tﬁejk“ac595§3bi1ity~
audience, *:ne, of the approa

It helps them, tob, to approaéh

the development of
to.the desired., .
hes. which. has proven to be“dn.

effective tool in opening up pew chdnnels of communicatien

s the photonovel. The photonovel has”permitted adcess-where™ . -
Other.media have failed; it has filled in the gaps where more
- -traditional, and often more .expensive media
* ideas but witheut great and -lasting impact.
important.as a means

1

catalyst for audience participatiem.

N : = e
The-Photonovel: A Tood gon Developmint is an i

haye.introduced"';ﬂr-

It is more

. addition to the Peace Corps Progham & Thaining Jouwrnal Manual -
-3gries. It includes the step-by-step ‘préparation process as - L

f infermation-disseminatign and-as a *
wal® =¥ _‘_‘,!' a,:,‘. -ﬁ.‘} e

well as a sample photonovel. Along-with others in this '

/

7washington;'Dg'C.
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The transmission of information is essential in a -’ s y
- ﬁ} cooperative world. Traveling minstrels once .provided .. S S '
' ~ the only means of commupication’ between isolated communi - _ o
ties; a method charalteristic of the Dark .Age. The) Lo - A
prgnting press duplicatéd the spoken word, further-/ - v : : T
'spreading ‘deas: Today, radio, television, cinema, ahd :
sateklites have created what Marshall MclLihancalls a . : o
“global village' in which every person is aware of \ _ S o4
every event in the world, .. _ ) :

. e P N i@,
Despite the phenomenan of electronics, and visions - . _
of .a world ‘made homagenous, many people remain isolated ~ . S - :
- from our modern ‘village", and thé'resdurces and informa- SRII e
. tiom that it ras to offer. . Many Ecuadorians are-dmong S, T
the "isolated”. -Half of the population’ 1ives without - s 3
-medical attention, formal schooling, on access to informa- “» e
tion. .Entire cultures are separated by physical and. ' '
-social boundaries and are cut off from modern technology;
@ sky full of satellites serves these people poorly.

From 1973 until 1976, a program of educational communi-
cations was undertaken to reach isolated people through
basic methods. Filmstrips, posters, and flipcharts were
abandoned, after trials, in favor of the photonovel,

. because of its ability to communicate a detailed message
through words and vision, while entertaining at the same
time.. Under the direction of Ecuador's Ministry of. S oo

- Health, and Ministry of Agriculture and-Livestock, photo-- SR — s
novels were produced concerning subjects as diversesas =~ . .
environmental sanitation, pre- and post-natal nutrition,
malaria control, and family planning. The projects were - N c
funded by U.S. Agency for International Develepment, Family Lo, L
Health Division, under the direction of Mr. Sam Haight, -~ . = S
to whom I am indebted for his guidance and.assistance. A
Peace Corps provided the facilities for fhe productions. . ° .. ° S

:  Encouraged by the results of the projects, this mono- - A f_7 ‘f”-"7f{
graph was written in order to inform others of the success- =~ .. Coe e
S et ful nature of the photonovel format, and to outline a . e

procedure for production so that others may further develop - e
the medium. Although resources and_specific needs may - - - Lo L
differ outside of Ecuador, the principles remain -the same. . T
| _ . Dan Weaks e o '

‘ ‘ . v, Quito, Ecuador - - - .. . .o

L

August, 1976
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Anyone who has. turned to the com1c str1ps of ‘the "funny
pages" in‘a newspaper has some fam111ar1ty with the conc&bt of
the photonovel.

The comic strip is a.series of stylized draw1ngs placed |,
din a time sequence to describe an event. Words. qfe expressed..

», by the.®e of white "balloons" which contain ‘the didlogue and -

indicate the speaker. Some newspapeﬁ comic strips. appear1da11y ‘

in serial ﬁnﬁ%and may continue.for honths, or even years.
Placed end toend on a page, the comit\etrip becomes a comic .
book S

> The photonove] d1ffers from” the gom1c book by the sub-
stitution %f+phbtographs: for -the stylized.drawings. °The ball,, &
loons' are retained to express words and thoughts of the char-
acters. - A blend of the comic book and the motion p1cture, the .
photonovel creates an interpersonal experience between the
reader and the image, much as ex1sts between the audjence and
. the film.

) The photonove1 Fills a seecraT need fe]t by those who

" lack reading material written at a Tevel that they understand.
To fi11 this demand, the photonovels are found‘1n .every country.

of Latin America and many cities of the Un1ted States. Commer-. -

cial photonovels are usually written with the lower to upper:
middle classes in mind: .characters wear good c¢lothes, live*in.

modern homes, and drive cars: Although the majority of_readera .

. may not lead lives similar to "those of the characters, they un-'
» derstand and perhaps envy the g]amour that 15 presented on the‘

“pages.

The p0pu1ar1ty of the qpotonove1 among 1ower 1ncome groups"
ht

in Ecuador is such that “lunch hour 11brar1es“ have spriing up
for those unable to pay the retail price: Eager readers pay a.
rental fee to the’ "Tibrarian” for-an hour's reading dur1ng the1r
Tunch break; the service is so popular that one sees:a city~
Eark blanketed with 1OUng1ng workers, each w1th‘a photonoveT 1n~—
and ' - _ s e : \




C B

r L]

-

[ THE PHOTONCUEL -

Ln the village, Otner app]tcat1 s,~Cn tbe founds’ Pr1nt
mater1a1, indeed paper of any kind, is /in short supply. Paper
is ‘commonly used-to cover walls: nade of adobe, waod,-and bamboo;
the paper insulates the room anmd provides- coTorful decqrat1on
{alls. are plastered with old newspaper ads, school exercises, -

. and photonovels. A well- -designed and printed photonovel may be

permanently mounted on many walls so that its message is broad-
cast for years to come.

. - While paper shortages often 1ead people -- w1se1} -~ to

recyc1e any available paper, the photonove1 15 not considered
"available" for general recycling. It .is guarded as a posse551on

worthy of great care bLecause the owner has seen peop]e pay up

L. S. 5.50 for the privilege of 0wn1ng one..-

A Tool for DeyeIOpment

bovernments throughout the Third World have set‘amb1—
tious ggals for their countries. Achievement of these goals '
depends upon the commitment of all of the coungry's resources,

~ the most important of which gre human resources.  however, the

peoples' -involvement frequent]y depends on access to the 1nf0r-
mation -that will enable théem to help themselves.

. The potential of the photanovel as a tool for develop1ng
nations remains 1arge1y unexplorea - Efforts to integrate new

- media in communication programs are still in the experimental

stage; these media have not yet achieved the status of the older,
better-known alternatives. Radio, te]ev1s1onn ¢inema, and b111—~
boards, the workherses of commun1cat1ons aré enormously expen-
sive. Noreover, tneir efficiency in conVEV1ng information use-
ful for attainment @ development goals is cuestionable, Dev-
elopment, particul®rly through education, will benefit from new
ideas in the field of communications;

Printed material hag traditionally ranked last amowg the
priorities, due in part to the profusion of poorly desiyied and
executed posters, pamphlets and brochures that have bombarded

the*publit in the past; most of these efforts haye gone unno -
tTced for understandab]e reasons. o

VVhyrUse The Photonovel’

Tue to its popularity and 1ts easy-to- understand format,
the photonovel works well as an educational med1um Visudl con-’
tent attracts attention, creates rea11sm, and conveys graphic -
information. Themes are Tntroduced in the form of a- s*ory '
readers learn-and enjoy swmu1taneou51y
: A unique method for the transm1ssﬁon nf 1deas, the photow
nove] overcomes many, of the d1ff1cu1t1es*faced by eonvent1ona1

o S
o

~

Y
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' ﬁediﬁ uut as with al] it has Timttations.
. & Listed below are some, advantages and d15advantabe5vt0
"be ue1gned Uefore determ1n1nu its effectiveness’ 1n a program, 8

ﬂdvantages : . ) ' -

a

4 B

bl Phetenevedsy expladn {ﬁéotmat(un‘Lu detaif. tnlike
* the radioc messagde, the poster, or the billboard, which |

. are limited to a brief message of a.few words, the photo- ..~

ngvel treats.subjects in greater detail, stressing ime
portant points and dut1ining procedures.. Al L

PR S e tonevedls qemadn (i the readers’ pessession. o .
i+ Once distributed, the pnotonovel is passed’ from person - -

to person; the. ﬁnfornat1on is-"in a concrete”form that 33’
neferred to later.on, a,constant.reminder of the message.

- Radio spots are forgotten -- in one ear and ‘out the other.
The phntbnoyel remains in circulation.
. 5 .

3. 'Tavrcncvyﬁﬁ ane ﬁun te nead, -. Pictorial content,'ﬁih-
ple dialogue, .and an interesfing story. create an atmgs- " °
- phere cenducive'to learning. Rather than feeling pressured
~ + to learn, .the reader absorbs.jinformation without chScious
Freee gffart. . . ¢ S - '
4, Phatauov els ane 4n demand. The pEople of Lat1n
Aneica are well acguainted with t photonove] as#a form
of gntertainment, and are accusyfmed to paying a price
for. the privilege of reading ore. An educational photo-
novel distributed free of charde will insure a 1hrge
readersh1p s1mp]y by its availability. -;
{
5. PdutvﬂLULLé are reatistic. By the natufehﬁf the
photography, the rcader juentifies with the characters
_ of the story, and through the characters, 1dent1f1es with
the message. Cartoons are abstract; the reader must use -
“a trained 1mag1nat1on to interpret the stylized drawings .
before he receives 1nf0rmat10n The photogq}ph gives -
¢ w1thout asking /

6. Phctoncvels sell {deas. The story of ﬁLe photonoveT
shows readers the "how" and "why" of an 1déa and i1lus-
trates in terms familiar to the reader hom he may benefit
as an individual, o _ ; .
7. Pnbtonoueﬂé campﬂement othen med&a LH!& commun&cat&oné
program.  Used in conjunction with othEr/med1a, the .

-

P




brochures, . forgotten as are radig spots,. nor 1gnored as are: pos- -

"*‘\‘ltk

: v t,*‘iﬁp;.'_
photorovef f111s in deta11s ang 1nf¢rmat10n tho Tengthy
" to include in rad1o ‘BY, or- posters. ﬁ

. 8. P,Leﬁnoxe&s a;e edsity dcatmtbuted M0v1es and
filmstrips requive a projector, an operator, a viewing
room, and an. ass%mbTeq_ﬁudaenee Radio spots assumeé that
the audience hgs a-radio (not leays'the case) rand that'
it be tuned tg a particular station at a particular tim.
The photonoge] is distributed through an existing net- L
work of schdols, hosp1tals,_co -ops and community center
and s read at the convenienee of the audlence Y ™

L
o

TJE Lﬂn@&ma{&dn oy 5ta£¢c. ‘Once “the* photonove] hai_
been ‘printed, it is nearly impossible to change the co
tents without: costﬂy adJustments

/

i
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ATthough not. cons1derhd
5., teamwork may present diffi-. .
Production requires -close cogper-
ation among writers,’photographers, actors, and printels, =
a1l of whom may be unaccustomed 0 work1ng w1th other‘
profe551ona]s S h
3. They muat be p&&nted in £aﬂge quant&t&e&. L1ﬁnteﬁ
v fynds, génerally mean that photonovels myst_be pr1nted;1n
.tens of thousands so that the cost per- TSSGe is not mro-
- hibitive for free or low-cost distribution. Issues of
“500 to 10,000 co;1es are general]y nat feas1b1e

‘ gﬁ Clese teamvork is xequired.
/a disadvantage’'in the U.S
s culties in some nations.

+

4, They are fon t&tenate and sem&-ﬂ&tenate aud&ancel
Though the photonovel «is often read aloud to thosé who .
é;nnot read, the message w111 have the,greatest 1mpapt

those who have at least a bqs1pmunderstand1ng of ; L
ertten words and syntax.,’ Howéwe @““photonoveis cah them- _r,“'*”“- P
selves‘be used for adult 1iterac Jasses. Morgover,.a .- i
photo-sequence may be-designed t& .communicate by p1CtOR- T
ial images alone, to the exclusion of words,ﬁthereby :
reaching anyone with good‘v151on.s?' -

'In summary, the photonovel is:néither dIséh}

e

ters. Photonovels are less expensive.-to produce~thar cinema::
and radio, and remain in the reader S hands as a remsnderéof; ts
message ' '

-
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‘When used as a supplement to>6the¢-mass medié,.the’bho?“ 5

tonpvel praves a worthwhile addition, filling in detailed in- -
formation left aut by other media. :

Friends and fawily all enjoy reading and rereading an ..

interesting story illustrated by attractive graphics: there js

€, no reason why an educational message cannot be included. .
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o chapter 2

" A FEW PRELIMINARIES -

WHAT IS TI-IE MESSAGE" n .
* ¢ "
What exact]y is to be accomp11shed? Specity the task e
which the photonove]bns to achieve, what obStacles are to be
bvercome; ih short, design a strategy- for the sales pitch. .
. The photonovel can'be adapted to .any message if its scope is . .

limited to a clearly' defined theme. Confusion among the pro- ' )
‘ducers -about the goals 6f the photenovel will .result in confu-

s1on among, the readers. - a)
. It“1a.unreasonab1e to expect a mother to learn every-

thing about child nutrition from one booklet: a theme so vast
will surely bewilder or bore her By concentrating on one as- )
pect of child nutrition, suqh as feeding from birth to six

months of age, the mother will learn a few facts that are ]1ke]y -
to remain in her mind. A barrage of facts and illustrations o
will be quickly forgotten, if heeded at all.

‘Attempts to combine two uwnrelated messages in a S1ng]e
volume may seem economical, but proves penny-wise and pound- _
foolish. Combining child nutr1t10n and san1tary procedures @

"within one photonovel wiltprobably resu]t in the d11ut1on of -
both messages. \ .

wqus THE AUDIENCE" L o

A spec1f1c message requires a spec1f1c aud1ence An aud-

ience labeled "middle ¢lass mothers" is too vague for an effec- -
tive message: what middle class mothers7 Twenty years old, ov . - . .
forty? . ‘Mothers with two children o hers with eight? Will _ )
they read the photonovel in a hosp1ta1, or in their homes? C e
‘Through research of the propdsed audience, and the method of e E T
distribution, the producers will discover important facts con- - L
cerning sex, age, educational 1eve], visual literacy, precon- -~ - . .
- ceived ideas about the sukbject, and reg1ona1 prefererices. The “ o

story of the photonovel should besglanted towaid the readersh1p, '
and toward the situation in which it will~be.read, - When 1n.0r-
mation is known aboht the audience and about the1r State of
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i

* - I

mind, a story can then be devised to glve_ihe meSSage {ts great-
est effect at the most advantageous moment, -
An example,is a post -partum program carr1ed out b ‘}?Ecua-
dor's Ministry of Health in 1975. The objective was to inform
mothers interned in a maternity hospital that eontraceptives
were avaitable on request from the hospital, and information - .
could be.obtaired from the staff without embarrassment. The ad Vi
. photonovel depicted a mother in the same situation & the read- o, A
ers, and her experience (a pleasanf one) with the hospital : ’
staff, The photonovels were distributed to every mother .who
entered the ward; they had ample free time _on their hands and
were grateful for something to read. "The mothers identified
with the character of the story, and thereby related to the
message.

Regionalism is another important -factor to consider whw]e -
resgarching audiences. In many countries, entire populations .
are separated by social or physical barr1ers The people of . .
one province may be cut off from or at odds with those of the
next; each hds its CUStOmS and prefereﬂtes An attempt to reach
two d1551m11ar groups, "crossing cultures", with the same pho-
tonovel may serve only to offend both groups. The message will
have greater impact when aimed at a specific audience.

"Crossing classes” presents similar dangers; a middle
class mother pays little attention to a photonovel that features
an dndigent woman. It'is often difficult to determine which 4
clothes, mannerisms, or speech habits of one group will prove
offensive to another. Generally, the message should be dirécted
at qne group of homogenous people living under commen social
and-economic canditions, though compromise 1s 1nev1tab1e

How Many WI“ Be Reached"

T

H

Another-factor to determ1ne before productTOn is the.pum-
ber of copies to be printed, and how many pages per <opy wil B
be economically feasible. The number of copies is determined by
two factors: the size of the audience and the money available -
for production; the second factor obviously takes precedence over
the first. A photonovel distributed through a health center net-'
work will run as many copies as there are patients within a g1vei‘
time period, Research of the audience may -uncever. surpr1s1ng :
facts: a photonovel planned for a specific indigenous audience e
was cancelled after it was discovered that the affected popu-

lTation was only 20, 000 familiés, a number thought to be too~

sma1l for a fu]1 SC&]E‘?FOdUCtTOﬂ . BN
) B s
s, ’ : : ."".-
L] L
L. « o T o -
- T e T R S . .
.‘F . -
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A FEW PRELIMINARIES 9

THREE COMPONENTS

-

The photorrovel is not a story illustrated with photo- -
graphs, nor is it a series of photos tied ftogether by a‘dia-
Jogue. It is dn intritate weaving of plot, .dialogue, and vis-
ual content, with each component complementing and reinforcing
the others. tach componént communicates ideas in a distinct
way; a balance is sought to take advantage=0f the strengths and
weaknesses of each.

3 . o

Story or Plot?

A story is a'narrat1ve of events arranged in the1r time-
sequence. A plot is also a narrative of events, the emphasig -
"falling on causc and effect. “"Maria had two children and then
a third," is a story. * "Maria had two children and them a third
because she never disclssed the matter with her husband," is-a -
plot. The time sequence is preserved but cadsality 1s.now the
main factor. - In a story, Marid has.a third child, and the”
reader asks, "Why?".. & plot forces the reader to ask questions
about the characters, and through identification with the char-
acters, to ask questions about herself.
- Either a story or_a pic can. be used te advantage in the
“photonovel, depending.- upgreheature of the message .and the
sonh1st1catr0n of.-the audaehce The plot, of course, s super-
ior in effect when _the audience upderstands it: ' plot requires
the kind of training that allows the reader to assoc1ate the
cause with its redult. ’ s _
.The stokry_ oY p]ot is the bas1s anj strength of the photo-
" novel. The meSsage.is d1sp1ayed through it in-terms of exper-
_lence famijiar to the reade¥.. Without’it, the result is an
. 'instruction book-of ptctures without fee11ng, as boring as a .
) brochure there is no mottve,56h~the aud1ence to read 1t

ertmg the Plot

.:I;’"_ .
- , '.'#-,\g.;_}

. One neéd- not be a nﬁvei1st to wr1te a story or p]ot 1f

a 11t=1e 1mag1nat1on-ﬁs used, and certain précautions are ob- .
served. - Singe “the following guidelines-apply to both the story
-and the plot, the,word pTot is used to 1nd1cate both.

p ey

L. ‘The.pﬁot : undeaateod by the audtence -

_ Sophtsticated gimw s suth as flashbacks or 1eaps through _ A
time may. create confusion among the readers. Though these T

techniques are popular®-in commercial photonovels, an edmcae_l o
* tional -endeavor must be clear to all. Time warps may be = . ..

L e . ' . - . .
. . . . ' - . . i
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understood by the educatéd, but may be quite forelgn to
others. .

2. keep the cast to a minimum. IncTude only those charac—
ters who-dre necessary to carry-the plot to a conclusion,

and to convey the message. New faces popping up here and
there will complicate the message and distract the reader.
Three to fiye central characters will usually be the limit

“that an auchence %keep track of. -

3. Clarify scene changeé A change of scene must be indi-

. cated by the story, the photographs, and by the dialogue of

the characters. Abrupt: changes of scene may Teave readers

“in a fog; it may.seem clear-to the writer that Maria is in

her home in one photograph and has moved to the héalth cen-

ter in the next, but the reader may think that another story-
has begun. A narratTve insert is always used between scenes:

“The next day, Maria visits the health center . . > will.
1nchate to the reader that the story has moved to a new
Tocation.  See the sample photonovel in the appendlx for an
example of the narrative insert.

.

4. Obscrve the number of pages. The plot must fit i_nto a.
timited number of pages#.As sthe TV program is limited to a -

time-slot, so the pRotenovel is Vimitegby a space-slot; the

story must end with the last photo on ¥Whe last page, Divide,
the page space by X number of scenes that allow for so many -

photos per scene, More or less photos are used to describe
each scene as is required. A page format that measures

26 cm X 20 cm may be designed in' 16 pages: the_entire pho-
tonovel can be printed from one standard shed®+3f pr1nt1ng

paper, so there is no waste. E1ghteen pages would be waste-_l

ful, 1f a standard pr1nt?ng press is to be used. However,

if a "continuous run" printing press is to be used, any nui=

ber of pages can be pTanned without waste. . o

5. "Fon Adu£¢é Only?" " The borderline between an accept—'

able plot and.a scandalous subject is often hazy. If it
seems - that the subject matter may be sensitive, a pre-test

should be conducted to avoid an outraged aud1ence Photo~ -
novels about sensitive subjects, espec1a]]y family planping, *

must be written carefully; there is no faster way to turn .

people off to an idea than by mistreating: ;ens1t1ve material.

The commercial photonovel tries to sell CUpIES, the educa-'
t10nal photonovel tries to seI] an 1dea -

n
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The Dialogue

. The second component of t hotonovel is the dialogue.
Dialogue is open discussion bﬁtween the characters of the story,
and takes place within the white ballopns., Set apart from the
photographs, the d1alogue -stands alone in clarity, much as the >
~dialogue of.a play _ _ -
iva£aA&Ig Due to the small space within the white bal-
loons, and the short attention span of readers, the dialogue
consists- 0F short sentences and easy vocabulary. Longwinded
speeches will crowd the photograph visually and will bore
the reader. Use as few words as poss1b1e

2, Dialect. The effect of a colluquial exnress1on in pr1nt
goes a.long way toward convincing the reader that the message
is meant for him. Familiar words and expressions create a
personal relationship between the reader and the_characters.
A local "expert" should be consulted to assure that usage is.
correct.
Many colloguial expressions include words considered to
be vulgar., However, vulgar langyage is relative to both the
Tisteners and the speaker; a word that is obscene in one -
province may be common in another. In a photonovel on envi- =
ronmental sanitation, a phrase implied that since cats cover .
up their manure, so’ should humans. The common word for ma-
hure was believed to upset the readersh1p, s0 ‘the polite _
form, “despendicios . humancs, replaced the cruder miedda. How-
ever, a pre-test determ1ned that not a single respondent un- . . ,
derstood what despendicios humancs meant; the definition was N
explained *and respondents exclaimed, "0h,’ you ‘mean miendal!”, '
the word that was avoided all along. "' T .
A pre-test is the best method for. selecting words -

3. Express ideas with nb (ve {nsents. If an idg a canndt
alloo

be expressed within the ns, a narrative .ins t is.em- .
ployed to shorten the story and clarify the message. . Inserts- '
range from the familiar, “Meanwhilé, back at the. ranch R

to more complicated instructions. Inserts should b used LT T
with discretion; tests indicate that what is not included e
within the balloons tends to be igndred. See illustrations _
(p. 12). o TR __

e
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. to see that the story is about nis peopie, and since he has
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VisﬁélContent

- The third component of the photonovel is the v15ua] con-
tent. The plot and the dialogue convey information, but are ’
not sufficient to.attract attention. The photo=sequence pro-
vides the visual stimuli that motivates the reader to pick up
the photonovel in the first. p1ace _ . .
s

F
-

A potential reader sees the cover first, and*thdl
an unconscious decision whether or not to .open th f1rst page
(see sample covers, p.48 ). If the cover is vidually stimu-
lating and- features an image that is familiar, he will bhe.cur-
ious and begin reading. A photonovel about nutrition featured
a photograph of eggs, meat, fruit, and milk: though familiar,.
it wasn't stimulating, so nobody eveh looked twice dur1ng the
pre-test, ’ :
A cover photo of.a man and woman dressed i clothes s1m-
ilar to those of the reader, with vivid expressions on their
faces, will succeed in drawing attention. The reader is able

rarely -- if ever -- geen a story about his people before, he
will read the photonove] on the basis of visual content a]one,
even if the message is of no interest to him.

Visual Literacy

How can visual- content hald the reader's attention?- The-
photonovelist must borrow from the technique of the cinemato-
grapher. The film maker uses certain "viewpoints" when compos-
"ing the scene to emphasize different elements.of the photo-
sequence, Of these viewpoints, the photonovel borrows three:.

EstablishOnd. The camera moves back to include the en- -
vironment in which the action occurs. The establish-.
ing shot informs the reader where the act1on is taklng
plgce: a room, a house, perhaps 1andscape :

The close- up The camera moves “close- up” to the subJect
framing closely what is. to be stressed, such as-a e
character's face, or ah obJect of interest.. "

The medium cioae up. The camera moves back to 1nc]ude
“‘the immediate situation. The emphas1s shifts from
the subJect to its activity; this may include more,
than one person or perhaps a group in act1on L

:i’;f‘;. .
L)
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fig. 47 .. '

S Close-up o
A
fig. 5 = -
-_ rs,_.Mga,{am;*g.‘E_g_ée?‘up "
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A combjnation of these three views p]aced in sequence
foerms a story, of its ownj-in which the emphasis shifts from
one subject to another; The establishing shot tells "where",

- the medium close-up tells "what", and the close-up tells ygho”
or “how". The firs®t photo of a new scene is usua]l*,an estab-
lishing shot, followed by a medium close-up.

A baTance of viewpoints creates-a rhythm; too many close-

ups placed side by side become visually boring, and should be
interspaced with other viewpoints.

The smovement of characters through the pages is impor-
tant for visual comprehension. A photograph- depicts Maria en-

tering the doctor's of fice from the 1€ft. Al1 subsequent close-

ups .of Maria's face should be_facing the right, while all photos
of the doctor's face will aim left. This continuity is impor- ~
tant; to confuse directions will disrupt the eye-flow of the

reader. Eye movement is from left to right in Latin script, and -

the movement of the characters should follow this same direction.

-Faces

The actors chqsen for the photonovel bear the faces with

which readers will, or will not, identify. Faces greate an at-
mosphere in the photonovel’; d1fferent faces will create differ-
ent .atmospheres. Faces come in as-many different styles as

there are people, and-by 100k1ng around, one will f1nd that it~

is difficu]t to select a face that is con§1dered "normal" by

everyone's standards. ‘An actor that pleases,one pérson may-prove .

to be unsuitable due to a featuré known only to local residents.

-His mate may appear too old or too young for the ”1dea]" match..
A face may be characteristic of a different country, though he
is actually a native of the audience. Pre-tiesting determines -
which. faces are acceptable by local standards.

Madison Avenue prefers to use "beautiful" faces in-adver-
tising a product; there is a ptycholochaI motive for the public

to simulate the idealized version of the human race. This 1dea1-'

- need not be taken literally in application ﬁo the photonovel-

remember, however, that an actor with sma]]pox scars will do ]1ft1e
to promote the idea of health,” unless he s portrayed as the victim.

J
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ERE THE SHOOTING SESSION )
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&
& 1
~ The shooting session demands close cooperation between :
members of the film crew and the actors, to assure that all the
necessary photographs are taken, Teaving nothing that must be -
. re-photographed at a later date. Before the session begins,
o the film crew and actors ‘must discuss the story, scene by scepe,
- and outline what is expected of each participant; special con- "
sideration is given to the non-pfofessional actors who are
likely to be anxious about their duties in this unusual situa- .
tion. ) g . I

THE FILM CREW i

. The film crew consists of those individyals who are ‘nec-

essary to organize, direct, and photograph .the story. The numé

o ber of members depends upon the requirements of each produttio?.
Photonovels have been shot entirely by one person who directs,).

prompts the actors, and photographs at the same time. However,

1f it is possible, the film crew should consist of more than one =

person. Otherwise, too many responsibilities may-lead to con-
fusion and vital photos may be left out. .
The basic personnel recommended to carry the shooting
- sessiogn to a quick and happy conclusion are T1isted below. ™~

The Photographer

. Should a professional photographer be hired to take the

photographs? Probably, unless someone with sufficient:expertise
- can be secured. The services of a professiomal may be expen-

sive, but not a8 much as re-shooting the entire-story due to
errors, made by the hobbyist, such as loading the eamera incor- .
rectly ;- making poor exposures, or forgetting to load the camera .
at all! The photographer should be selected on the basis of

. his past work.so that good results are assured. He must under-

s stand the project in detail; his ski}l and vision will convey.

- 16 -

o
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the feeling of the message. He must understand that deadlines -

are to beé met and that he will have to produce the.final photo- A
graphic prints of the exact sizes for the "mechanical” (p:2l ), T
a job-which is painstaking and time consuming.. The photograph- '
er's wage should be agreed upon.before shooting is underway ;
the wage should be based on a day rate, mater1als, and a price
per print,

»

""The Prompter

s« The prompter's job is tojcoai expressions from the act-
ors who freeze up before the camera. The prompter can be’any-
one who has a rapport w1th the actors. He talks about unrelated
subjects and creates a relaxed atmosphere in which the actors . '
feel at ease. Without the prompter, much film will be wasted .
‘on blank expressions, and the actors will feel intimidated by
the frustrations of the photographer

E

“The Du_'ector

. The director tells the actors where to stard and what kind
of expressions are needed for a particular photograph. He keeps
track of the scenes to be.shot, and assists the photograper with
camera angles and composition. He must be well versed in’the
story and the proposed-layout so that the actors erter a scene
from the correct. d1vect1on It is the. d1rector s respons1b111t§ik\ :
" to see that nothing 'is 1eft out. - , e

A GUIDE FOR PHOTOGRAPHY

The object of the shooting session is to acquire as ma
different situations-and facial expre551ons as possible, so that
the layout artist has a variety of material to-edit. A large o
selection of-photos is indispensable when last minute changes - *(:r“
are made due to the results of the pre-test. Changes are often = - -
' necessary, after the photos are taken for one reason or another;
a large "morgue" of photos will avoid. the need for reshoot1ng )
Through a simple system, actors are photographed in all - Coe
possible combinations, even though they may- ot be on the ori- . I
ginal plan. F0110w1ng the scene described below is a chart’
which i5 used during the. filming sess10nfto Trisure that the max-
imum, number of actor-combihations aﬁd«iaCIal express1ons are
captured for the morgue A Y .-
Scene X ‘
Maria and her husband RauT’, visit the doctor in his .-
office to discuss Maria's pregnancy. The plan calls for .
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six photos. The chart is devised to 1nc1ude all possible
actor combinations, each of which is phgtographed from each’
of the three viewpo1nts discussed in Chapter 2. Each view=

. peint is shot several times to capture a variety of facial
expressions. FEach actor is also shot alone, against a blank .
background so that these pertra1ts can be- inserted anywhere
in the story . P

i
i

Combination _ '510595’,@ medium, c.1. es’eabliéhipg
Maria (ailone) 5 exp.
Raul (alone) 5 exp.
Doctor (alone) 5 exp. -
Maria + Raul 3 exp. ‘S'EXp. 3 exp.
Maria + Doctor 3 exp. 3 exp. ¥ 3 exp.
Raul + Doctor, 3 exp. » 3 exp.t 3 exp.
Maria + Raul + Doctor -3 I‘e-xp. ) 3 exp. | 3 exﬁ._ _J

fig. 6 A ahqbt&pg guide &”H

1]

. . éh-

Photograph1ng Scene X by the chart will pr0v1de four COm-.
binations from twelve viewpoints. ASsuming that at leaét three
exposures are made of each viewpoint to capture facial” expres—
sions, the result is 36 photos from which six are to be edited.
The “portra1ts“'are not included: ‘because they need only be taken
during one scene,

Such overshoot1ng (a ratio of 6 to 1) may seem wasteful
of film, but film is the cheapest commod1ty involved: its cost

Lis 1ns1gn1f1cant compared to the time and trouble of resh00t1ng
at a later date because of’ shots, or expressions, m1ssed

SOME TECHNICAL CONSIDERATIONS
1'hether the photographer be professional or amateur he

may follow these suggestions_for obta1n1ng usab]e and v1sua11y
attractive phdtographs.
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Camera and Lens

The modern 35mm ref]ex camera with 1nterchangeab]e lens
allows for precise framing of the image; variovus focal length
¢ lens can be used foruthe different viewpoints. A wide angle . o

" lens of 24 - 35mm is*helpful when photos must be taken within ~ B
‘a small room. A "normal” lens of 50mm is used for close-ups and N
medium ciose~ups; it shows the subject clearly, without distor-. ~ ° -
tion, wh11e retaining the correct relationship of the surround- T
ings.’ A Tong lens (also called a telephoto) of 85 - 135mm is
used for portraits., . - b, B

Many local photographers may prefer. to use the Jarger .ot
6cm X 6¢cm camera because they are accustomed to mak1ng big en- :
largements of weddings and other such events. . Thg 6em X 6cm ) .

camera is too slow and the film too.expensive for use in,the .

photonove1 The rapid action of 35mm captures fleeting expres- - _

siens that would escape due to the clumsy nature of 1arger cam- el
- eras... _ _ -

IR

- I.i"ghts

Good tighting of the subjects is important to create a
real atmosphere, and to make. the faces of the actors recogmiz-"
able when a scene takes place in a poorly ‘Tit room, A sma]1 o .
battery operated electronic flash ufiit of low voltage is ade- £
quate for outdooy fil)-in flash and for most indoor sittiations.
Enough 1ight must be placed on -the actors' ‘faces so that they —
appear clear and sharp. Unfortunately, many photpgraphers aim -
the flash unit directly at the subject -- a technigue that pro-
duces harsh shadows and an ‘unfatural appearance By "bouncing”.
the lignt off of a light colored” wa11 or ceiling, a pleasing
natural effect is obtained, but.care must be taken to open the.
Tens aperaturé about two more f-stops to compénsate for exposure. .

5 Composition | S N

_ As each shot is composed in the camera's v1ewf1nder, the
-, \ photographer must allow space for the white ballvons which will ..
contain the words. . The balloons often occupy-up te a .full half
of the picture area, each photo should be planned accord1ngly
~ The balloons should occupy a space thidt. does not feature impor-
‘tant elements of the picture. Expansive skies and open walls -~ -
make convenient areas for placement of ba]]oons Failure to al- -
low for this space will cause some photos to be unusable and
others to appear overcrowded . :

]
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il

The Care and Feeding of Actors : e

Locally recruited, noﬁvprofeésiona1 actors are effective
in conveying the message. * They are representative of. the aud-
jence and have great!impact on\ the readers. The film crew may
at first be discouraged by local actérs: they don't know how -
toract.. They are shy, oftén embarrassed about fakingifacial ex-
pressions and performing in front of a camera. The prompteﬁ‘fﬁg
should have them talk about anythjng they please; as genuine *
expressions form, the photographen takes the photographs.- Once.
acquainted with the procedures, the\actors will noticeably im-
prove, and perhaps even improvise. \ '

4 The' actors probably have betterthings to do than stand

around making faces for a camera. Retake after retake, loading

the tamera, and long conferences among the film crew will bore
*them. Unless the prompter is there to entertain them during °

pausess may decide to Teave in the middie of ‘the shooting.
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chapter 4

% . THE.MECHANICAL-

The mechanical is a paste-up on illustration board, or
. other white card, of everything which is to appear in the com-
pleted photnovel. ,The page outlines and margins are usually
drawn to reproduction size; photos, inserts, white balloons,
text titles and page numbers are fastened to the board in exact
size and position. -
A-mechanical serves two purposes: = .

1. It"is photogrephed to make the 1ithographfc plate;
“the plate is. uséd for printing.

2. It provides an exact representat1on of how the pho-
tonovel will appear when printed, so that a pre-test
(p.29 } can be cohducted; 1mprovements are ‘then made
directly on the mechanical before it is delivered to
the printer. "

L8

’ ;he Contact Sheet

The first step in preparing the mechan1ca1 is to obtain 2 .
“contact sheets", also call "proof sheets”, of all the negatives
exposed during the shooting session-from the photographer. The .
contact sheet is a.egllection-of actualisize prints made from™~ -

- an entire roll of film, placed side by side on a-single sheet.
of photographic paper. Close examination of. the contact sheet
wild reveal information about the pictures' content, sharpnes’s,
composition, exposure, and contrast.  With this information the
editor determ1nes which pictures are suitable for use in-the - _
- photonovel. A magn1fy1ng glass is convenient to edit these small
photos because .fTaws in the- negatnve are d1ff1cu1t to detect
with the.naKed eye. o

The .centact 'sheet will: contain p1ctures taken at d1ffer— ."_
ent shutter speeds and f-stops; it is unusual for all of the pic- -
tures to appear uniform. If a print looks too-pale, or too dark

. a good enlargement can still be- made in most cases., 1

- - .
P _ 21 _ . ] .o S A e Y
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Editing . 3 |
Start with the first photo on the first page of the plan

cand select the appropriate picture based on content, image qual-

ity and correct composition. Crop the contact to the desired

dimensions with a grease pencil or cragyon, thenm 1ist the nega-

tive number and exact dimensions of the enlargement on a sepa-

rate piece of paper. These notations give the darkroom techni-

cian the information he needs.to produce an e]argement that >

will be mounted on the illustration board.

. [deaTly, the layout artist and the darkroom tecﬁgu;1an

shauld coordinate their work in order to minimize the irevit- _

able erraors that occur during the meticulous job of producing ¢

prints to the exact size, : : .

Layout Design (f/ﬂ
As mentiened eariier, the photonove1 consists of a ser-- -

~1es of photographs placed together in their time sequence. . This
time sequence must not be made to fit the rectangular format of
the page. In Latin script, the eye moves from left to right, -
down a line, then left to right again: a : seduence _that is un-
derstood by anyone who is literate or accustomed to looking at
materials printed in Latin script. *

* The photonovel may deviate slightly from this- order to
place emphasis on a particular subject (by using a larger photo)
or simply to break the monotony of evenly distributed photo- .
graphs that are lined up as the words. in a sentence, The degree
of deviatign from the norm depends upon the sophistication of
the audience. A desigm that runs from left to right, then from
right to Teft, then back to left to right, all on the samé page,
is popular w1th some commercial ‘photonovels; such a design will
“probably be understood by ‘formally’ schooled readers, but will
be meaningless to others.. Educational endeavors strive for -
clarity; the layout adherss to no strict formulae, yet it must
follow established convention sé that even poor]y trained. read-
ers will understand the sequence.. P

. Naturally, in areas where other scr1pts are used the
layout thould fit the Yocally-employed Script. The same prin-
ciple of simplicity applies; effective alternativesslayouts to
avoid monotony and emphas1ze part1cu1ar points must be deve]-
oped locally. »

In many developing cﬁuntr1es, people with poor eyes1ght
lack the morey to purchase eyeglasses; small photographs with'a
minute type face may be. d1scourqg1ng to read. A 20cm X 26cm .
‘page may be divided by any numbér of photographs, but six pho-
tos per page is cons1dered the maximum ‘for easy read1ng E1ght

-
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photos to a page cause the image to be too small for the inser-
tion of dialogue; the type face becomes indecipherable. Large,
clear photos with a bold type are more appea11ng to read.
Mountlng the Photos

~ As ‘the photos are printed to size, they are fastened-
in their proper position on the 111ustrat1on board with
rubber cement. White gfue, mucil3ge, tape, and other
adhe51ve5 are unsuitable. The prints must lay flat on the .
‘board,' and be removable for. rep051t1on1ng On]y rubber
cement works adequately. )

- A margin of at least 2em is allowed on a11 s1des of the
page both for visual'effect and to compensate for m1sa11gn-
merit.of the printing press. Without a good margin, the
photos may run off the page or be obscured by the binding.

. The margin between photos 4s usually 5mm if the photos’.
. are placed side by side. The photos must be easily
distinguished from one another s0 the reader w111 not be

Titles are used on the cover, the first page, and as '
headings for graphic illustrations. Some printing shops
offer a limited variety of headline type fonts. A wider
variety of styl® and-size is available from a material
known commercially as "1etraset“, which comes .under various
“trade names.” “tetraset is a platic emulsion tHét°1s app11ed
direct]y to paper by pressure; it 15 fast to us% and neat
in appearance. (See -pp,28).

‘ The words of the narrative insert must be' 15t1ngu15hed
from the words in the white balloons. A sl1ghy y larger :
type face is used so that readers don't confu7é the insert:
with the dialogue. :

-

Sequentiat Numheﬂng
A small number placed .in the.corper of each photogﬁaph -
in sequential order, will enable semi- 11terate readers to
follow the story w1th a minimum of confusion,: These readers .-
may open the photonovel to find that a two page spread 2
appears a¢ one picture of many photes; numbers pr0v1de a
guwide to follow, If a more soph1st1cated aud1ence is
anticipated, numbers may create the impression’ of a device
for the illiterate, which may insult their intelligence.
Numbers are best omitted: in photonoveIs for 50pﬁﬁst1cated .
readerships. : S
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The Cover Photo

_ The Ehotograph selected for the cover is the most im-

portant ot the photonovel: its ability-to attract attention de-

. termines whether or not the photonovgl will be read, The Cover

‘photo can be of a black and white ive selected from the

contact sheets, or of a coler tranSparency exposed specifically
he &Gver.

A~ full color cover taken from a color transparency is
attractive and catches attention, but will raise the-cost per
copy appreciably. The full color cover requtres that a color
separation be made, then color plates be burned from the sepa-
ration; higher quality paper must be used for the cover stock,
and the press time will be longer, all of which raise the price
per copy as much as 50% over a black and white cover. If a col-
or cover is planned, the original photograph must be made on a
color trangparency; prints from color negataves will not be ac-
cepted by most printers.

A budget-minded alternat1ve to the full color cover is a
black and white photo printed with two colors of ink during the
printing process. The appearance is not that of ‘the full color
reproductiofn, but is attractive anough to draw attention. The
two color cover does not require special paper, and should not
© raise the cost per copy. '

Insertion of Dialogue LT el i

" The task of inserting words in the balloons may be left

te the printer for the extra cost of “composing”. A composer,

“a machine that resembles a typewriter, is designed to fit words =
into a designated spac2. The composer also makes possible a B
variety of type styles and sizes, so that headlines, titles, and
captions are typed with.ease. Large printing companies usua]]y
offer this serv1ce Because errors are frequently made in the
process, a “proof" is provided for corrections before the final

copy goes to press. Another, similar machine is called a head- 3

11ner The main advantage of the composer is that word groups

are "justified" rather than ragged, so that less space. is. wagtedﬁd_nm

{f word insertion is-left to the printer, the original
- copy should be typed out and fastened in the proper positions
on the mechanical, so the photomechanic has a guide to work from..

Hand Lettering o o L

Hand lettered words, often called calligraphy, add a -
human guality to the photonovel, The effect is attractive to
the eye and easy to read, when done correctly. Poor]y drawn
letters, or unappropr;ate styles, such as gothic, will cause’
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the text to appear sloppy and difficult to read.
Another form of hand lettering is accomplished with the
aiu of a mach1ne, such as the Leroy Lettering Set. The too]
s expensive, but produces clear crispsletters.
Words may also be applied with Letraset, ava11ab1e in a
variety of styles. However, sixteen pages of wording done with -
Letraset can become quité a chore and requires a long tine, - L

yg. 8 Metheds of Yetiewng d&a405de

This group of words | This is.a sample of words o

15 ragged hecause that have been justified;

the ends of cach line the ends of each 1ine are

are uneven; space is | even. No space 15 wasted.

wasted. N ’
a. dureweilon _ “ . b, compeses

Typewriter

An IBM electric typewriter with 1ntnrchangeab1e heads, or
ary other iypewriter that will accept a carbon ribbon, can be
used for composing the words. A lithographic plate can be sat-
tsfactorily made from this method, but only if a carbon ribbon
15 used; an ink ribbon is not suff1c1ent?y b1ack to g1ve an even
acpearance on the nrirted page.
The interchengeable type styvles of the IBIN tvpewriter
srovide an easy reans for separdtinj narrative incevrts from the
dialogue. Some of the morc expensive models allow for variation
of the letter spaces which is handy for f1tt1ng lTong words into o
small areas. -
The words are typed onto white paper in their exact order,
The paper i3 then carefully cut around the balloons and fastened
onto the photographs with rubber cement. (See examples on next page).
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ESTOY MLY
CONTENTO .CON
M HITO.

1ES UNDO!

ESTOY MUY CONTENTA | .
CON Ml HWITO. ES MUY | -
LINDO PERO TENGO _|
MIEDO PORQUE-NO BE
COMO VOY A-CUIDARLO
EN LA CASA.

v

v d. Lenoy Lettering Set

PR

F

WITH MY NEW }.
CHILD. HE'S
BEAVTIFUL!

callighaphy
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L L . THE PRE-TEST

"~

A pre-test is a set of gquestions delivered to a random
sample of the audience about the photonovel's ability to com-
municate its message. Responses indicate what changes wust be
made tb improve the photonovei's effectiveness. The pre-test
is a device commorily used by manufacturers who plan to intro-
duce a new product to the marketplace. Befors producing the
‘product in quantity, a pre-test is conducted to.deétermine if .’ -
the product is effective, and haw the. public will respond to
it. Printing a photonovel without a pre-test would be the same
as producing an automobile without a road test.

Fortunately, the pre-test of a photonovel need not be as
elaborate as that of a new product. Informat1on is gathered a- . .
bout four aspects of the photonovel.. , . .7 gy .

- f P T
T

"1. Veabal. Responderts read the text and are. questioned
about word usage, comprehensien; and phraseology. Are

-all of the words understood by the.reader? Are colloqui-
al expressions used correct]y7 Are any words offensive?

2. Visual, Respondents Iook at the p1ctures ,and are

questioned about the appeal of the characters, compre- [ R
hension of the sequence, and pictorial cortent. Dofkhe

actors seem real for their parts? Can the read Tow

one photo to the next without ‘confusion?  Is thg action

in the Pphotos clear-to the readér? . . _ PN

o 3. Stony on plot. After reading the photonovel, respon-
dents are questioned about their comprehension of the
story. What has happened to the characters? Is the time
sequence clear? Do readers foTTow one‘§Cene to the next?

4, Messdge. Even if the respondents understand the text
pictures, and story, do they rea]1ze that - there 1s a, mes-
sage? Did they Tearn anyth1ng?

=29 - L _egh;__%ee f_;f_ﬂr—fff;ﬁ
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-

The information derived from these four sets of questions
will give the producers insight about the photonovel's ability
to communiCate; any serious errors in the content will come to
the surface and can be easily corrected. '

Copies for the Pre-Test

The mechanical serves as the basfs for the material to
be pre-tested, but must not be used in {the actual interviews;
dirty fingers and constant ‘handling willl damage the original
which must later be photographed for tHe lithographic plates.
The photographer should make a photographic copy of the mechan-
1cal and then produce a dozen prints“of actual size. ' The prints
are assembled in booklet form.to resemble the finished photo-
novel so that respondents can read e géod facs1m1le from which
to make their judgements.

£

How to Conduct a Pre-Test
There are two basic methods to obtain the information -
about the four categories. The traditional method calls for'”
the preparation of a questionnaire that contains quest1nns a-
bout the content; such a questionnaire is presented en pages.

31 and 32. The quest1onna1¥e can be written in such a way” that
the results are tabulated to find statistical evidence abbut

. the photonogvel's effectiveness.

T If the sample of “respondents is randomly selected, the
number of interviews conducted need not be large. Ten peop]e
who all react favorably to a photonovel is a statistical event
that happens only once in 1024 trials: twenty five Interviews

< will usually suffice. Acceptance by 80 - 90% of the. ggmp1e in-

dicates that improvement still needs to be made.

The questionnaire-interview is effective when. the audi-
ence is sophisticated enough to understand the purpose of the
interview; accurate answers can be expected. As often as not,
however, the audience will be a group that has no experience
with quest;onnalres, -they. may - nat_understené-why-suehmquestTons
are asked.

The following questionnaire was used to pre- test a pho- .
tonovel abgut envirnomental sanitation. The questions are
self- explaﬁatory Twenty five interviews collected suff1c1ent
data to rev1se the contents conSTderab1y

N\ ' S w
x )
1
\

!

r
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5. Is there anything whiéh 1s,ekaggerated or untrue? -
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. -

INSTITUTO ECUATORIANO DE OBRAS SANITARIAS
Departmento de Promocion y Educacion

- EVALUATION OF THE PHOTONOVEL _
" Amor €orréspondido

-t

Interviewer: ' | _ - Date:

1. -Can you tell.me what the story is about?, -

(D]
L]

Do you think ever]pne:w%l1lﬁnderstand ;hé words?
If%ot,.-\-which »}a;,rds? » '

3. Do you think everyone. w111 understand the p1ctures7'
If not, wh1ch p1ctures? | |

4, Is there anything in the photonove] that w111 offend youf o
- or your “friends?

ﬂhat do yoh'think the message 1s'tryinguto~say3v~mmé'
Do you "think most peop1e w111 agree or c1sagree ‘with the
messag°7 - _ _

~dr O

-

8. What k1nd of people will be most ﬁﬁtegﬁated in reading this ~ ° - .
photonove1° _ . ' - S

~ Young married -

.- Young couples

Older couples

Everyone

. .
B Ld N

kD\

what are Mar1a and_her mother dping in photo #27.

1C. wh: coutdn't Anton1o marry Mar1a7 _ .,' ﬁ_: f i ?3  ' &5,f'f

11, - why did the mother say that Antonio 11ve5 like spigf 7;' .'

.

12. “What is a latrine? b

1 . k

LT
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13. How far from the house_must’ihe latrine be? .~
. ‘ .

14. How far from the Wéter Eupp]y?l

15. Do you have a T,atrmea -‘ R _ o -
“16." What does it GDSt to bu11d a latrine? _

17, Can you descrgbe what is happening 1n_ph9£0'#4?2 .

18. Which characgers do you like the most?
. '
197 ho is the piett1est Maria OF1ROSB Elvira?

&

20 Nhat d1d you 1earn from this stury7 - _— f

1. under 20 B

2. 20 to 29

; 3. 30 to 39 .
. 4. 40 or over o

21. Respondent&”age

22. Years of schop1 comD]eted o Co
: : 1. none - _ o
2 grade school ;
; ! 3. high school
o 4. university

23. Sex: male .
female o ..
! ' . A '

1. single

\ 2. married

o ] +

24. Marital ‘status:

e

25. What village do ypu live in?
\ .

. The -respondent may feel intimidated by a series of ques-
tions asked by a stranger; he may be embarassed if asked ques-
tions to which he knows nb answers and will often answer what-
ever he thinks the interviewer wants to hear simply to get it*
over with. Whenh a pre- test\was given in a maternity ward in
which beds were side by 51de often with two or three women %o
a bed, neighboring women 115tened to the answers given by the
first respondent, and then repeated word by word when their = _
turn came.to be interviewed. Yo meaningful resu]ts could be ob-
tained from such an interview. . :

o

o
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- How can one determine if the respondents answer accur-
ately? Questions spch as, "Do -you understand the message?"
will draw & yes answer every time, though the respondent has
not understéod the question. Under such circumstances, a
different approach to the prn—test is advisable.

The second type of pre'test is based on" an informal
proach. Honest responses will usually be given when the re-
spondent is personally acquainted with the interviewer, and
realizes”that: there s nothing to fear from, the questions. De-
fense barriers are broked down SO that the respondent interviewer
relationship becomes personal rather than formal. :

Personal encountefrs are found -in situations where the
respondent feels comfortiable and at ease. Health centers, ma-
ternity wards, schools and other public installations are .con- .
veriient for Lhe interviewsr but may not be condUC1ve to relaxed
and honest answers,

A more trustworthy Tocale is the home terrltory of the
audience. The interviewer might go to the local- store on a
sunday afternoon and become acquainted with the proprietor, ev-
entually discussing-the photonovel. Someone will come into the'
store; a conversation begins and with the atd of the proprietor,
the photonovel is discussed, informally. Hardline questioning
is always avoided. The ‘respondent understands that the inter-
-viewer is asking his advice, not giving him an examination. Al
though this method takes Tonger, the results are superior. - Twen-
ty such 1nterv1eus with various peop]e ‘will yield a wea]th of
information, ;

ap-

T




S-election of the Printe}
The pr1nt1ng process duplicates the mechan1ca] 1nto the

number of copies. desired. A commercial pr1nt1ng firm is chosen
on the basis of three factors. )

f

1. Quabity. The best way to determine the .quality of a
~ printing firm's work is to examine it. Look at sam-

ples that tie around the shop:: if the type is poor-
ly set, if colors run onto one another, if the photo-
graphic reproduct10ns are muddy, then find another -
printer., It is wise to visit a number of establish-~
ments to view a variety of work. Good printing is
self-evident. - ;

2. Price. After three firms have been located that are
" capable of fine work, ask each to submit a-written
estimate of how much the photonovel will cost. to pro-
duce, based on the number of issues, quality of paper,.
and the time neededto do the job. Estimates vary
from one firm to another| iﬁﬁ

3. Seavice. The time required to’ pr1nt an 1ssue\ f
100,000 copies will depend on the kind of equipment J
that the firm uses. Large printing compan1es may:’
: - have high speed continuous run printing presses that
; - ‘can turn out 100,000 issues in a matter of hours.
© Smaller firms may have an offset press that reqU1res
weeks. If the company has an automatic collator
that assembles the pages and staples them together,.
the issue will be delivered more quickly than would
'be possible for a shop that must do these. chores by
hand, T

Be wary of smal] pr1nt1ng shops that give 10w estimates.
CHany printers. openly advertise "Offset!” when in fact they have
no offset press. These firms delegate the work to 5ubcontrac--

- 34 -
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.. erial: - letterpress, 11thﬁgraphy, gravure, and |scrgen process.
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tors, wh1ch takes extra time. Two months after the mechan1ba1
has been delivered, they may say that an increase in paper cost
has raised the pr1ce per copy of the photonovel., Reputable -
printing companies may charge a bit mmre but the f1n1shed pro- _ _
duct will be worth the extra cost. | | o SR

Prlntmg Hethods

Four printing methods acc0unf for nearly/all/printed mat- . . =1
0f the four, the photonovel is most economicall
process of 1litho raphy :

Lithograghy is a method by which ink is transferred from

a flat-surface 1ithographic plate te an intermediate rubber-
covered cylinder.  From this cylinder, the ink is transferred
ta the paper. Ink and water are both app11ed to the lithograph-
ic plate; the image part of the flat surface holds ink and re-
‘pels water. The non-image part-holds water but repels ink;: - y

- thereby creating an image on- the paper. Lithography 1s_a]so . -
known by the names offset, photo—offset 1ith0, and photolith- - -
ography - . -

Line and Ha"tone hnage

-A comb1nat1on of two images is-Used to print the photo-- . .~
novel by lithography: the line. image and the Ealftone 1magé; SR
; The line image is pure black o pure white; and is formed _\Jﬂ?-

by thé cpntrast between the white paper and- the black 11nes, or
‘spots, " The text titles are printed in "line". ' :

The halftone is alsp printed in-pure b]ack or pure Wh1te,
but by virtue of a screened dot pattern, appears to have tonal
gradations. Photographs are printed in. the halftone image. Ex=
amine a photo printed in a newspaper; under a magnifying glass o
the image is seen as a patterg of dots that make up the photo-- . - }.

. graph. S _

A photomechan1c combinds the line image (the tekt) with -
the halftone 1mage tthe photos) and the photonove] page~1s the w
resu]t _ : .

'Kodak Autoscreen Ortho F11m 2563 (Estar Baée)' o

e Another method which is faster and less expen51ve is to.
photograph the mechanical with a film made by Eastman Kodak Com-
pany, known as Autoscreen Ortho Film 2563. Thi$. film-has a AR
“built in screen", which means ‘that a halftone pattern already : - .
exists in the f11m The ent1re mechanical, words and photos, - =

&
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!

! i

is photggraphed on one sheet of Autoscreen-f%]m; the photome-,

chanic's job of combining the line and the halftone is then efim- ~~

inated: The resulting image consists. of text and photos printed
by the halftone method. The only qualification for use of Auto-
screen is that the text (which is also printed in halftone) be
sufficiently black so that it can be defined by the halftone
image. The IBM carbon ribbon will produce adequite results. _
Kodak Autoscreen is available in dot pattern sizes of 85,
120, and 133 dots to the inch. - A pattern of 85 dots to am inch

will produce photos of lesser quality than a pattern of 120 dots

per inch. The text in the balloons wi]l require at least 120
dots to an inch to be defined; 183(1:*3V€Efbetter. :

The paper used far the photonovel makes up the bulk -of
the cost; the better the quality of paper used, the higher the ..
cost per copy. Almost without exception, the photonovel is.
printed on "glossed newsprint'. -This is the same paper used in
the newspaper, but is coated to yield a higher quality image.
Glossed newsprint is slightly more expensive than regular news-
print, but provides a sharper, clearer image, and does not turn
yellow for several years, ' ,
Bond papers are generally too expensive for use in the.
photonovel, though they produce the finest image quality. A
bond paper may be uscd for the cover ‘to make the booklet last
longer. Glossed newsprint can also be used for the cover, but

will Tack the "snap" and clarity of the bond paper. R

e

=Y
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| GETTING STARTED: . -
. Notes for Peace Corps Volunteers

¥
5

Though inexpensive in comparison with other devices of
mass communications, the photohovel is too expensive to be paid
for by a Peace Carps Vo]unteEr or even a group of VoluntEers. -
The cost of the smallest eth10n is such that out51de he1p must
be obtained to pay for the production..

As with other projects, this nece551ty is under}1ned by
the expectation that a host country. natJUnal will, in*time, as- 5
sume the functions of the Volunteer. " The host country national -
cannot be expected to absorb production cests personally.  Thus,
the Volunteer must help counterparts learn the potent1a1 sources
(especially those that are loca]]y ava11ab1e) ana methodr for .
obtaining fund1ng

‘ This is a challenge faced by many Uolunteers ‘where to
obtain money to finance a project? In every countnx numerous
organizations exist whose purpose is to spend money “on proaects
However, obtaining money is much 1ike extractﬁng impacted wis-
dom teeth it is not 1mposs1b1e but requ1res time, patience,
and determination.

Host Government Agenmes o N
. One method for, obta1n1ng funds and assistance is to en-

1ist the cooperation of a host government agency or winistry : :

that co?responds to the subject matter: that Tsefreated in. the‘ﬁ?r‘:—‘—,w S

photonovel. Volunteer teachers who work in bilingual educatiomn , - . ~ o
_ : can introduce their ideas to the Ministry of Education; Volun- _
e teers interested in child nutrition may— appraoch the-Ministry-of -+ = —fa
o Health, and so on. -These Governmeht: Ministries, whatever their S
_problems, are searching for new ways to 1mp1ement their programs.
They may appreciate your gu1dance and advice; they may tell you .
to mind your own business. In any casé, communications fs still
a new field, underexplored, and many couyntries have no programs,
facilities, or thoughts about such projects: a challenging sit-
vation for an enterprising Velunieer to -introduce new ideas. Co- .
operation with the local governiment will open the Volunteer's

oL 37“ . IL . R _n- .
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~ sometimes. seek worthy projects to finance.
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e

eyes to problems and needs as seen by the host country. Fur-
thermore, the: host government will enlighten the Volunteer a-
bout the manifold prob]ems that exist within a buregucracy, and
will provide experience for working closely w1th others, °

lnternational Asslstance ’ .
Another source of tunds is bilateral and: 1nternat1onal

agencies that distribute money and technical assistance: CARE, o -

USAID, UN and Catholic Relief Service gre a few of the many~ Ty

agencies that work in developing nations. Moreover, even : s

agencies with unfamiliar names have money de ignated for par- : '

ticular activities. Funds are not ysually reserved for communi-

cations, as such, but can be found in accounts earmarked for '

some other fields with which the photonovel déals. (See ,

ACTION/PEACE CORPS and VITA, Resources for Deve10pment Agents.,) 2

The personnel in thesé agencies are genera]]y helpful and -
can provide valuable advice, if not money. An effort should be . _
made to talk to representatives of as many such agencies as IS
possible, for every appointment will yield other contactg to check.

Often, the funds of these agencies are routed through’host govern- _
ment ministries, rather than distributed directly, and the staff i
can 1nd1cate which m1n1stry has money for what prOJects .

Peace CorDS

In many countrtes, Volunteers work together on ‘a specif-
ic program that may obtain funds from an outside source. While
Peace Corps does not usually provide money for Volunteer pro- .
jects, it can do no harm to seek money from "“The Director’s
Fund" and other possible sources. '

r

Use Your Imagination

4 _ .
The three sources listed above “We Apt constitute the
horizon of obtainable money. Sources exi¥t that are specific Co e
to every geographical area, and for each f1q‘d_o£ activity—De- - — LT

termination will always f1nd .a way: .one Volunteer mailed letters
with a description of his plaqs to numerous people in the U.S.

who were interested in development efforts. He enclosed a tax
deduction form (diffieult to obtain!) with each letter, and soon

had more money “than he could spend. An ad placed in:a hometown
newspaper may, turn up significant amounts of.money from inter-
ested friends, neighbors, and/or c¢ivic_groups. Missfionary groups -

Money for projects can be difficult to obtain, by any: -
means, bui the Vo]unteer should not be afraid to approach anyone .
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ask for funds. If the. 1dea is good, many people w111 115- '
some will s1ncerely try to help, .

How to Ask~tor Money

- Before requesting funds, the Volunteer must have a c]ear-
1y defined idea of what will be done with the money. Money is. \
given in response to a specific proposal. This concisely- .

"written proposal should cover every aspect of the project; from \ -

contents and:production (including. proposed costs) to d1str1b—
ution and the expected impact.

The ideas and plans presented are not to be considered
the final word; indeed, once approved, the finished product may -
differ s1gn1f1cantly from the original proposal. Everyone in-
volved will have suggestions and comments to be considered. .

‘While the photonovel inevitably will be "compremised", it is the

"compromise" that enriches and insures support for any project
involving more than one person. )
Project a professional image.. A good image implies more

than a neat appearahce. Make an advance appointment to meet - -

with a potential source of stpport. Determine who within the
organ1zat1on must be contacted, and contact that person. Ar-
rive on time, even in countries where Custom dictates a built-

i
it
. ,\.

oy

1
[}
e

in wait. Prepare fUTrthE'meet1ng in-advance—so that your pre=
sentation will be as precise as possible.  Wear clothes that are
compatible with the business environment. Project a good 1mage
and the work will move fasfer, with better’ resu]ts

A Work Plan
Ca -’

The presentation of a work plan shows'the glient/sponsor
that the ideas has been résearched, and that the Volunteer knows

“what he i§ talking about. A typical photonovel work plan might

consist of these points:

1. A model of application. Demonstrate how the photo-
novel will be used, who, how many, and where people
will be affected by the publ1cat1on Show why it is
needed and,how it will fill that need. Outline a -
practical procedure for distribution and evaTuat1on.

within or without of exist1ng networks. E
' i 3

2i Stony and content, (Draw up an attract1ve sample pho-

tonovel to the prop sed size that contains -an idea
of what information|will be presented and how 1t can.
_ be 1ntegrated 1nto {he storye o : -
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N .
3. Sampfe photonovels. Present examples of phetonovels
‘ that have been applied to educational functions; if
none are available, the sample pages in the appen- )
dix of this book may serve to illustrate the idea. T

4. A budget. Estimate how much it will cést to pro- o -~
duce a certain number of photonovels. The total . ~ .
, cost'can be estimated from these factors: | . -

Cost of .production materials; ' s ' .
Cost of photography and photographs; ' :
Cost of the actor's salaries; and .~

Cost of printing. . . .. L

[ o A = T]
L] - - *

The actual price foy these factors varies widely
- from one area to another, even within the same coun-
- try. The peculiarities of each country's import
regulations will influence the cost of photographic
materials and printing paper. The only way to de-
termine the actual cost is to discuss “the project
with professional people. A‘sample budget is in-
cluded in the appendix. -
: -\
With these facts and materials in hand, a comprehensive
presentation can be made. The work plan serves only as a guide,
subject to enormous change, but will satisfy the primary ques-
tions of most potential sponsors. -

‘.\

How I.o;lg Does it Take? | g

ahd experiences, even within a single country, can vary.  The '
search for funds, and sponsorship can take lorger than 1t is pleas-
ant to imagine. Planning, writing, and rewriting as seemingly
endless revisions, suggestions, and authorizations are gathered
may take months, or only day$. The time also depends on one's
capacity for work, details, and negotiations. Many Volunteers
. - have found that they cannot push their counterparts beyond their
“accustomed pace, nor themselves work any faster than those around -
.them, without caasing irritation. In countries where five hour
work days (including coffee breaks) ‘are common, a simpleprejeet—
e e - MAY. FEQUIrE—MORERE - S
Thereforeg no time schedule-can-be recommended, except in -
-the form of wishfUT thinking. -One could conceivably wish-for- —-
this: ' : ' : S

‘ . . | _
A good question: it can be answered only from experience, ! '\ -
\{
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GETTING STARTED 41
’ Writing and revision one week :
Photography two days -
Mechanical three days ]
Pre-test one week =
Printing .one week . .
iy, ]
. : .Even thase who do not consider weeKends workmg time may
° wish for project completion in less than a month, 1ndeed, it 15 |
p0551b1e though perhaps unlikely. -« -
\ ’ P fr
1.
e ‘_.--"""'
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conclusion

The age of thé electr0n1c super-sell has bedazz]ed our ﬂ‘

minds with optical effects and the impact of music and sound.
Ad agencies push TV and radio programm1ng, sell advert151ng
through cemmercial motion picturés, and sponsor expensive . TV .
programs, competition race cars and extravagant: promot1ons
Deve]opment agencies prefer the "glamorous media® to stress

, their. messages: radio, TV and motion pictures receiye money

qqqqqqqqqqqqqqqqqqqqqqq

for messages that do not even reach those to whom they are dir-
ected. Meanwhile, the printed. page seems to- ranP Iast on the
list of pr]QF]t]ES o e — e

* Yet you have now read abgut 65 words, the equlva1ent of
30 seconds of" TV or radio copys and this saTes p1tch has just
begun' . .o SRS

Print offers advantages 1mposs1ble to obta1n through

glamour media. ,A half page of advert1s1ng, with fan. interesting .

graphic 111u5trat1on can say mére than a. full mynute of radio
advertising, and at a fraction of the cost. An institute that
tried to sell the idea of todized salt can reveal ten different
reasons why iodized salt is better than non-iodized salt -- a
story too Tong to be squeezed into' 30 seconds of‘rad1o adver—
t1s.1ng

g "In pr1nt the slagan, the logo, and the’ 1nformat1on 15
the reader’s to keep for.as lecng as the paper lasts.

The page can hold a reader's atténtion for f1ve, ten, or

fifteen minutes, long enough for the reader to consider the con-"'f

tent and take deC151ve action: write down a name and. address
fi11 in a coupon, or make a -phone call. r

Key points are: emphasized by heavy type, ‘or attent1on—
getting photograpﬁy This is not so .2zasily doné in radio where
each word carries about the same weight as the:next, and all are
then easily forgotten. : To be remembered, an 1dea shoy?d be

sEe T v¢sea+"rmaﬂES"““ﬂne*thtﬂ”T§Wﬁﬁth, 1ffnet a thnusand
at least several paragraphs of words.. - -f Ca LI
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GETTING STARTED 43

-

For these reasons, and more, the photonovel has been .
proven a worthy addition to mass communications programs. How-~
gver, much work remains to be done. A limitation of funds, a

“preference for glamorous media, and a narrow field gf applica-
:tion has Timited the author's experience to those subjects dis- .
cussed in the text: by no means the horizon of the photonovels s
capabilities. Further research is needed in the manifold pos- .-
sibilities-affered by graphic expressign, especially study.iﬁtoﬂ

the psythology of visual interpretation by people of. differing
cultures. The result will increase the effectiveness of not.

only the photonovel, but of-all communicative devices. B

¥

-4
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appendix

glossary of terms

The following list of photographic and graphic arts
terms is provided to help those who are unfam111ar w1th the
subject.

Balloon: A white area in_ the photograph that contains the
dialague of a character.> An arrow usually extends from _
the balleoon to indicate the speaker of the d1a]ogy£ Do T

Bounce tight: " In its simplest form, a lighting technique

generated by aiming the 1ight sohrce at a wall, ceiling, or

ref]ector, so that 1ight is reflected, or "bounced" onto-
subject. The result is a.natural, soft, nearly

sh dwdowless effect. {

Blivot: An‘ﬁdvertisemeht that is-overcrowdedﬁwith information.

Collator: A mach1ne that assembles the ‘pages of a book
1n their correct order

W

Color Separation: The division of the colors of a multi-
colored original into basic portions {usually 3), each of
which is reproduced by a separate printing plate which
carries the primary printing-ink cglor. This is accomp]ished
by making three black and white negat1ves of the orig1na1
each with a different co]or f11ter '

Composer: A mach1ne resembling a typewr1¢er which’ adausts
typed copy to fit a spec1f1ed area, using a varlety of © » |

type faces. _ o o L e

Contéct'sﬁeet ~ A-sheet of photographic paper on which all —
the negatives of a roll of f11m are p1aced 51de by side and
printed to exact size.

4 . ey
. . ;

ra . - 44



Continuous Tone: Tone variation in a negative or pr1nt
due to variation: in b1ac&pess, such, as those seen in a
photographic print. ;

/

Contrast: A term descr1b1ng the sebarat1on of tones in a/
negative or print. A picture which has only a slight"
difference in tones is said to have "lew contrast"; gne which
has a large d1fference in tones fis. “h”gh contrast“

-' .f
Exposure The. quant1ty of light Ehat is a]lowed to act upon
a photographic materjal. The product of the intensity and
.duration of light acting on the: qmulsxon

Halftone: A tone pattern (p1ctule) cqmposed of dots that*are
of uniform density but varied size. .’

Layout: See "mechanical.” . ) *
. i .

Line: Any negative, print, copy, or printing plate which
is composed of solid image dreas without half-tone areas.

Lithography: The method of pr1nt1qg 1n wh1ch the prynt1ng |
and non-printing areas are in the same pland dnd arke i
differentiated by their acceptance ori repellence of ink and

of water applied succes1ve1% to the ent1re p]ate . E

|
' ;

No

&
Mechanical: A page or ]ayout prepared as the original - for
photomechanical reproduct1on : :

. e

Negative: A piece of photograph1c mater1a1 in which the tones
‘are the reverse of ‘those in the or1g1na1 subject

Offset Lithography: The method of 11thogrophy in which the .
image is transferred from the printing plate to a rubber -~ -~ = -~ |

cylinder, and then transferred to, or “offset™ on, the paper. = _
Nearly all 11thography now is done by the offset meghod - ' .

Photo- -Sequence: A method of communication in wh1ch photos R
are placed side by side,.imn their time order, to tell an . - .
idea or brief story. s . N I : .

L4
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C
Plate (printing): The master dewice made from the mechanical
which bears- the image to be printed. ? L
.Screen Ruling: The number of lines per ihqh of a halftone . " “i
- screen. . | . ' R
' ® ) - B . . | e A :
Sharpness: In photographic materials, the ability to reproduce - - - - .
-a sharp edge, such as a lipe, S ' ' :
‘ L | | -
Transparency: A“photographic image intended to be viewed by . )
transmitted 1ight. Also called a "slide". : ! e
" S "
{
+ I S
= - o _ W
) . { . % .'._. :
o
5 o
1
o .. : , )
- 46 - . .,e.. * =




.,‘ | photo -posters

- i * A

Posters, placed in a strategic location, have traditionally
followed a basic, unchanging format that consists of a. headltine,
o picture, and a trief message to a large atdience. lowever,
any medium is effective only when people pay attention to it.
Fosters have followed the same format for so many years that
people often take them for granted, not even pausing to read
the message. The poster could benefit from a face 1ift. .
The poster that '
takes advantage of
the photosequence is
& curiesity when dis-
played in public areas.
Few people have ever . K.’
seen an enlarged photo-~ No, hasta que ¢l tenga

novel: they tend to go YRR o .
out of their way to “ il S o =

read it. Though the 2 Y como puede - ¥ & Facil, me fui al i
TH controfar los parins7 ) Centro de Salud S

i Que lindo es su hijo!®
L Piensa fener ofrito 7y

photo-sequence cannot
broadcast: its message at 3
as great a distance
as the conventional poster,
the novelty of its
appeerance will actual-
ly draw people from their
paths. When carefully
displayed in a public
institution, such as a
health center, the
photo-poster is an ef-
fective means to broad-
, cast a message.

A photo-poster may
use from one to five P . ' SR P,
photos to express a brief message. A1l of the procedures and\"
-precautions outlined in ehapter 2 still apply. ~Posters shéuld~. : :
- be replaled periodically because  they are damaged Qy sunlight, “\3\ PO P

' " Lo E
- oo ., \
t . ) NG

- weather, and curious hands. .. :
- 47 S : S e
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list of .peréonnel. !

The personne1 required to produce a photonovel depends
uwpon the capabilities of the people involved. One person can
‘ fill several positions, or many persons may be neéded to do
e L one job. The photonove]s discussed in this volume were:
produced by one person: this arrangement is not recommended.
. Story, text, content, photography, and layout, not to mentiph
. the search for money, is too much for one person tq accomplish -
' in a relatively short time. Moreover, the f1n1shed product A
is*compromised by such-a singuTar effort

\ " The 1nvo1vement of more than cne person may be approached -
' _ in either of two ways. Professionals may be énlisted to perform . -
oo . ‘the tasks that they do best. Their contributions will natirally
- .. - be appreciable. As an alternative, the Volunteer or other
- development agent may regard the production process as an oppor-
: tunity for on-the-job training of potentjal or “upgraded“
' - professionals. Tais 1atter probably more time-consuming
.. appreach will be much more demand1ng of the development agent
o . but should be well worth the extra effort: It is also amohg
- ' the best means of assuring that photonovels will be produced
after the departure of the Volunteer or other development agent.

Listed below are the skills required to complete a photo-
novel. Whether by one person or by twenty will depend on each
part1cu]ar project. ,

Lontent-consu]tant -.An expert in the topic to be addressed.
This person” should have a broad knowledge of the -problems
-that face the target audience, and should be able to-
define the informatien. in a simplified form. , - -

.  Writer - The writer must Be knowledgeable .about the audience
. ‘and its history, so’that a story_ can.be written that :
. . ) will be familiar to all. He must have-a basic knowTedge
' . _ -of the comgent, and a comp1ete understanding of the o
message: how and why it is to be broadcast S e
© . Linguist - Somgone familiar with the intricacies of the. idiom;
native speakers serve best to transldte the script. '
. The Film Crew - Discussed’in Chapter §
e _ ) ': er ‘ | . ‘I ‘ \ . = _. . ...9- . \ .
e { o

r -

i
]
!

-_J':‘ -9 -




Layout Artist - Preferaé]y a professional photofiechanic who '
Prepares the mechanical. If not a professional, someone
who kinows how to use an X-acto blade and has ‘some drafting
sk1lls. ' . ' = v -
Producer - The producer oversees atl aspects of the production. - , s
The producer searches for money, organizes,-and serves : T
as lTiaison #8tween photographers, printers, and everyone . " ;‘__';
else involved. - : . o
* - - -‘-
‘-
. o8
- . N
- \Sr" -
i H a
i = A
- - o, [ e
- , - A4
i G K . - -
» wt N i . _I.N-T - : ; .
s "F" - B :
[ :II':I‘.-?A% .. .
] 4 F
- M -\50 ;. ) "-.'_\:'
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a budget

L

The following breakdown of costs is based on typical
production costs for a photonovel prepared in Ecuador in
1976. The (U.S.) % 5,160 total covered the cost of 16
pages that measured ?ﬁ cm, by 20 cm. 1t was printed on
glossed newspr1nt with a two color cover, by a cont1nuous
run printing press.. The dialogue was typed on an IBM:
Selectric typewriter, and served as copy for the plates. e
Titles were done with LBtraset. The photonovel was spon-
sored and pa1d for by Ecuador's Ministry of Agrxcultﬁre
"d”LI LIVL‘.‘bLULK . . .

Note that in countries where printing 1is 51gn1f1caﬁt1y
less expensive, it may be poss1b1e to publish photonove]s
‘ues1gned for a far smal]er audience. -

Prpduct1on materials; illustration
board, paper, knives, letraset,

pens, tr@nsportat1on, etc. $ 20 (US)
Photographic services: based on a

day rate of $20.00 ’ 40 -
Photographic*prints: $1.00 each 100
Printing: 100,000 c&pies (.05 each). 5,000

. $ 5,160
—e
K
- 51 -
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“LOVE AND THE LATRINE"

Reprinted by Permission of the Government of Ecuador

- i
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ESTOS SON LOS ACTORES DE ESTE CUENTO;

e
Lk

DIRECGION Y ,
FOTOSRAFIA: DANIEL WEAKS

§

DIBUJOSﬁ. GONZALO ENDARA
RUTZ

IMPRENTA SENEFELDER,

J LA LETRINA

- 53




ASI SE VIVE EM

NUESTROS PIEBLOS

SERRANDS. . ...

i MAR
EL AG

N COCINAR |

IA, TRAE
UA PARA

- 54 .

ESTE ES UN PUEBLO UL LA SIERRA.
EL TUYO....  EL MIO

B

LI Y

ECUATORIANA

TR
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1. THIS 1S A TOMd Ii THE ECUADORIAN MouwTﬁrus* o
. YOURS.....  MIKE..... R
: . 2. MARIA' LRING THE
- ' WATER SO WE CAN -
_ __'.' COO K - - —w
D ‘
THIS IS HOW WE | _—

LIVE T4 OUR —
MOUNTATH. TOWiLS,




=jl:

TEMEROSO Y £SCONDID
SE ACERCA ANTONIO A

A | SU [GUAMBRA. . , . ; .

iMARIAf_ -

MR i ANTORIO, MI LONGUITO!
AR | AMOR ESPANTA PAJAROS !

(PARA QUE VIENES? -
MIS TAITAS NO QUIEREN . amec:
| QUE e vasies R

- .

> PERD TE QUIERO v -
- M CASARE CONTIGO 48 B |




ANTONIO!, MY LOVER!
LOVE HAS WINGS!,

© MY PARENTS DON'T WANT ME _'_‘ - I

TO SPEAK TO YOU. ~

4. BUT I LOVE YOU AND

0
!

ANTONIO -CAUTIOUSLY
APPROACHES HIS GIRL

-l

1 WANT TO MARRY YOU. =~




e +

MAMA DICE QUE V8BS Y TU FAMIL;IA
R VIVEN COMO- CHANCHOS PORQUE. .
@t O TIENEN UNA LETRINA D@NDE
- HACES TUS NECESIDA"‘ES

- [CARAJO!  2quE DICES? R
ESA ES UNA IDEA |
 ASQUERDSA.

‘. TE'\[ENDS UN TERREN
GRA"[DOTE'

' IQUIERO HABLAR CON °
TU MAMA SOBRE LA -
LETRINA!

Ar




6.

) MAMA SAYS THAT YOU AND YOUR .
" FAMILY LIVE LIKE PIGS BECAUSE
. YOU DON'T HAVE AN QUTHOUSE >
\\ .
\ : N
| \ _ - v
*. 5. DARNIT! WHAT ARE YOU SAYING?
© THAT' 'S INCREDIBLE'
e
WE HAVE THE WHOLE EARTht S ;
FOR OUR OUTHOUSE. -
.y
§
.\..7.' 1 WANT'TO SPEAK o' YOUR a
' MOTHER -ABOUT TH; QUTHOUSE "
. ' ‘f Jﬁ !:
Vo P
. , ii . . .&“‘5_&_ g
'.l;i" . \_\




ANTONIO FUE A HABLAR CON LA MAMA DE MARIA...

[ IANTONTO! NO
HABLES CON MI
HIJA. ITE
PROHIBO!




* LY

ANTONIO WENT TO SPEAK TE\MARIA'S MOTHER.....

el

é .

8. ANTONIO! I FORBID K . ]
YOU TO SPEAK TO S -
MY DAUGHTER, o - 4

9, ﬁNHY DO YOU SAY | LIVE LIKE
APIG? T DON'TLIKE OUTHOUSES,
T HAVE MY LAND. B

VAN .
/ ; L . "
‘ \‘\\\ % e -----
) T LT
e . . .. ¥
v




LA MAMA EXPLICA...:.. :

QUIERO NIETOS COLORADOTES,
SANOS Y FUERTES. iTU TIENES
UNA CARA AMARILLA®

' lHASTA LOS ANIMALES, CON
< SER ANIMALES, TIENEN
¢ MEJORES COSTUMBRES

- QUE TUI VELE AL GATO ]

LA LETRINA ES MUY
IMPORTANTE PARA

LA SALUD.. AHI .
DEPOSITAMOS MUESTROS |
DESPERDICIOS

HUMANOS.! LA LETRINA
EVITA LA CONTAMINACION
NEL AGUA




© MARIA'S MOTHER EXPLAINS...

'10. 1 WANT RUDDY GRANDCHILDREN,.

. STRONG AND HEALTHY. YOU
ARE VERY PALE.
.
L] » N i
-
« - 19. EVEN ANIMALS, CONSIDERING
THEY ARE -JUST ANIMALS, HAVE
, - BETTER HABITS THAN YOU! -
. o . LOOK AT THE CAT!
T
% . ;
.-«. &l
- 63 -
SR

1

OYTHOUSES ARE VERY
IMPORTANT FOR YOUR
HEALTH. THERE WE - =
DEPOSIT OUR WASTES. ' +%~°
IT STOPS QUR WATER \

FROM BEING CONTAMINATED. -

é‘_:.._

. -
*
e .
- -
Al
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T
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AUN EL GATO SABE
- TAPAR-SU MIERDA -
iTU ESTAS MAS ~
'SUCIO QUE EL GATO'

| iDEJALE A MI HIJA HASTA QUE
} TE ACOSTUMBRES A VIVIR.
SIQUIERA COMO UN GATO _

64 - .
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12. " EVEN THE CAT KNOWS HOW.
TO BURY HIS WASTE. YOU -
~ -ARE FILTHIER THAN. THE CAT!-
. - - v
J \*_ .
F 1-
. ] ¢ ~
. Py
.wwl . : ]
_ . , -
w %’g
_
13. LEAVE MY DAUGHTER ALONE UNTIL
YOU CAN AT LEAST LIVE LIKE A CAT.
- 65 I _ .




ANTONIO ENCUENTRA A SU AMIGO MARTIN.. ..

 iNG SIQUIERA TENGO LA
B COSTUMBRE DEL GATO!
B itAraso:
o LA MEJOR LETRINA -
DEL MUNDO. ‘
oL I R

YOS SABES ESTAS kX ]

CosAs. in0? cpueoes FE

AYUDARME ? L

CLARD HERMANO
ENCANTADO PARA -
15 uv aMico como vos
_ S i

Pl

PERO CONSTRUIRE-#

8

i 0o Taea= W T T
BB PrRO ANTONIO, TU NO .
(W SABES CONSTRUIR UNA
bod LETRINA ZQUE HARAS? b

" —tt

NO TE PREUCUPES, ES MUY

[ FACIL Y NO NECESITAS

MUCHA PLATA. SOLO NECE

M SITAS HACER UNA MINGA,

- COMIDA Y POCOS MATERIALES.

“ v
W -2
]

ivaanA o]
COMENZAMDS: T, .25

_ 66 -



ANTONIO MEETS HIS FRIEND MARTIN...

14. MY HABITS ARE WORSE THAN
' A CAT'S! DARN IT! TI'LL
BUILD THE BEST OUTHOUSE
IN THE WORLD.

3

BUT ANTONID, YOU DON'T
KNOW HOW TO BUILD AN
OUTHOUSE. WHAT WILL
YOU D02 o

*16. DON'T WORRY, IT'S EASY' e
AND DOESN'T. COST MUCH. . . e

" YOU KNOW ABOUT.THESE ~—

THINGS, RIGHT?

7 CAN
YOU HELP ME?

15. SURE, BROTHER! .

.4 IT'S A PLEASURE

% TQ.HELP A FRIEND
LIKE YOU.

WE'LL DO IT TOGETHER.

"




MARTIN EXPLICA
QUE LA PRIMERA
COSA ES EN‘CQN-

B TRAR UN- LUGAR
2 APROPTADO PARA

W LA CONSTRUCCION.

ESTAS SON LAS CONDILIONES:
INDISPENSABLES PARA CONSEGUIR
UNSITLO APROPEADD .

%

1.

NS, 30 METROS DE
POR LO MENOS, 3
DISTANCIA OE LA FUENTE 0 POZO
DE AGQUA.

£'1 Ut LUGAR MAS BAJOAgi
\TE DE AGUA
EEEFEE AGUA MO SE OONTAMINE POR
LA FILTRACION DE
: EXCREMEWTOS DE LA LETRIHA

3
A
H

k]

> EN LUGARES 0 SUJETOS A
INUNDACION DEL AGUA.

4.
DISTANCAA DE 10 METROS
DE LA CASA

L]
*
k]
>
3
k]
A’
-
-
-
-
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17.

PPETIEPs T

i

MARTIN EXPLAINS THAT THE
- «.FIRST THING TO DO IS FIND

THE PROPER PLACE FOR |

CONSTRUCTION ’

LET'S GET GOING, MARTIN!
‘HOW DO WE BEGIN? -

18.

r .

THESE ARE THE INDISPENSIBLE. =~ .

CONDITIONS,

i % s . . _—

1. A PLACE AT LEAST 30 METERS FROM
THE WELL OR SPRING.

2. A PLACE LOWER THAN THE WATER SOURCE, -.
. SO THAT THE WATER IS NOT CONTAMINATED
BY THE FILTRATION.OF EXCREMENT FROM

THE QUTHOUSE. -

3. A PLACE THAT IS NOT SUBJECT TO FLOODS.

4. A PLAGE THAT IS 10 METERS FROM THE HOUSE.

. e — Ly
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P ADECUADO PARA CONSTRUIR & o - 2 ol
LA LETRINA b e - .

TIENES QUE CAVAR UN HUECO
DE 2.-METROS DE PROFUNDIDAD
Y UM CUADRADG DE 80 CMS,

ot CADA LADO........

- 70 -
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19. HERE IS A PERFECT, PLACE.
________ N EQR THE _QC‘[HQUSE
: ' 10 METERS FROM THE HOUSE 30 METERS FROM FHE WATER .
. 20. COME ON, MAN! ’ -

i ‘ |

- == ¥DO-HAVE TO DTG A HOLE— -==———" N ——
THAT 1S 80 CM. ON EACH | T e
SIDE, AND TWQ, METERS
DEEP. -

- —_— —_ — _..,._.. E -, —_ - — e

- 7]._ .




R T

i T i g 1

I

LAS PIEDRAS SON PARA’
ASEGURAR LA BASE DE

LA LETRINA, Y PARA

HACER NIVELACIONES
VAN EN CADA ESQUINA
DEL HUECO. '

4 L

v AHORA, PONEMDS
@ LA BASE.

P e e i R F v, L ERT.SNE 2o

-72 -
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;

22. THE ROEKS ON EACH CORNERe
SUPPORT THE BASE OF THE
OUTHOUSE ARD MAKE IT LEVEL.

L4

23. AND NOW, WE PLACE

THE BASE. -

' - — - g
—— — JE— - .
.
.
-
i
- 73 -




.......

DEL HUECO PARA AGUANTAR
EL PISD,

0F RATAS Y AGUA LLUVIA

B
Ma|

f¢ NO dE PERO YA TENEMOS |
N LA BASE DE LA LETRINA,

- 78 -

IMPEDIR LA ENTRADA

= ESTARA HACISNDO §
[AEN SU CAsA? [

A%




— — _ ) R ‘_J & ‘¢
- : .- - . : §
™~ | ‘ 24. WE PUT IT,IN THE UPPER PART
;o _ © OF THE HOLE TO SUPPORT THE
‘ FLOOR AND TO STOP RATS AND
RAIN WATER FROM GETTING IN..
—
T
* . 25. L NONDER WHAT MARIA
IS DOING HOW!
| , I DON'T KNOW, BUT
e ©+ "WE ALREADY HAVE THE
S BASE OF THE OUTHOUSE.
d i
. |
; . _.____,—-_———_.._, _*_“***——-?::_}; o ..=.:::__ oo a |
[
- - L . _.__. 15_-‘_-_ ’




o, . ) o . {
J 0 ES DE 1 MEY ) .o
) CUADRADO. ... . ' »
PARA' EL PISQ,; USAMOS oA
TABLAS BIEN UNIDAS; O M AT
il MEJOR ES USAR BN PISO . T e
| DE CEMENTO ASI. .o ;

o . 4
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26. THE FLOOR IS
-1 SQUARE METER.

27. FOR THE-FLOOR, YOU

" CAN USE ‘B0ARDS, OR

) ~ BETTER YET, USE CEMENT,.
- _ LIKE THIS ONE. .

? L]
& .
— L _..\, P S
UP TO NOW WE HAVE DONE A LOT IN A DAY..... .
LT o
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MITNTRAS TANTO ROSA ELVIRA Y MARIA SE:PASEAN...

JESTAN CONSTRUYE“DO UNA LETRIIA'
AHORA SI YA PODEMOS CASARNOS.

¢POR QUE TIENE QUE |
CONSTRUIR UNA
LETRINA?

PORQUE QUEREMOS CUHDAR
LAS VIDAS DE MUESTROS
GUAGUITOS. LA LETRINA B
ES EL MEJOR METODO PARA
EVITAR LAS LOMBRICES
DE LQS GUAGUAS
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MEANTIME, ROSA ELVIRA AND MARIA STROLL BY. *

LQOK AT ANTONIO AND MARTIN
" WORKING! R
AT ’ |
29. THEY'RE BUILDENG AN OUTHOUSE
NOW WE CAN GET MARRIED.
hY b
WHY DOES HE HAVE TO BUILD
AN OUTHOUSE? - ‘
& ' L . © o
¢ i — E . -
,‘ r 2 . ] ) -
30. BECAUSE WE WANT TO TAKE
: .CARE OF QUR BABIES.g THE  *
OUTHOUSE - 1S THE BEST WAY )
* TO AVOID GETTING WORMS., .=
e | : |
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“de

QUE LINDO:  OJALA QUE I

NOVIQ TENGA LA MISRA®:
PRECAUCIONES: PARA MUESTRES:

- e e .
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31. 'HOW NICE! HE LOVES YOU!
- HE'S BUILDING THE OUTHOUSE'
SO HE CAN MARRY YOU.
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< 32. HOW LOVELY! 1 HOPE THAT °
. MY BOYFRIEND HAS THE SAME
" TONCERN FOR OUR CHI[DREN.
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RARTIN LE EXPLICA
Sl QUE LA CASETA |
PUEDE SER CONSTRUIDA
DE 'CUALQUIER MATERIAL
DISPONIBLE; GCOMD .

MADERA, LADRILLO
0 ADOBE

L]

PILARES...




34, WE MAKE THE HOLES...

'-'83 )

sz

33.

e
.
MARTIN EXPLAINS THAT THE -

BASE MAY BE MADE OF ANY
AVAILABLE MATERIAL :
BRICK, ADOBE, ETC.

WOOD,




.-;‘:

" CLAVAMOS LAS TABLAS
DE LAS PAREDES. EL
TRABAJO ES MUY RAPIDO.

1

g
*F
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36.

THEN NAIL ON THE WALL
BOARDS. THE WORK GOES
QUICKLY! '
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J COLOCAMOS LA PUERTA ,_ |
COM VISAGRAS,.. e

- X;J
EL TECHO ES-DE ZINC, i
0 PAJA, 0 TEJAS...
~ 86 - :
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39. WE PLACE THE DOOR ON .

THE HINGES
.- - ' -*’*"?_,;_
&
THE ROOF IS -OF ZINC, | '
STRAW OR TILES.
’ s 40, ALL THAT'S LEFT To POT
ON IS THE ROOF. -
4
R .
/ . L3 4
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EL TECHO ESTA ~ A
INCLINADO PARA | P
QUE CORRA EL AGUA .- L

AHORA,
ECESITAMES UHA
TAPR &5 ]

LA TAPA DE LA
LETRINA EVITARA
QUE ENTREN MDSCAS
Y- RATAS. "
AYUDARA-PARA QUE * B
NO HAYA MALOS .
OLORES

4]




. © = _41.- THE ROOF SLANTS SO WATER
Lo WILL RUN OFF OF IT. .

f I
¥
-]
- - ) . Y
42. NOW, WE NEED A LID,
w50 o | ’

THE LID ON THE HOLE WILL . | : , o
STOP RATS AND FLIES FROM | . o .
ENTERING. IT WILL PREVENT ‘ - - SRR
BAD SMELLS. :
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i€S LA MEJOR LETRINA o
DEL MUNDO! . : ¥
ANTONIO SE VA & BUSCAR A MARIA, -
PARA AVISARYLE QUE LA LETRINA.. - ’ .
ESTA TERMINADA,.Y SU CORAZON
** SE HALLA MUY CONTENTO.
& \‘1!. :
' - 90 - S



F‘H-ERE IT f"§ FI&ISHED N e M
“. m' B A R

R ﬁ . év#b:" T K - . W e AT o T Lo,
- [ LV . R . . - . .. A L R \ - s
) y vyt B . ' _ . . - . N - .\ . . Lo ~ .-

“ANTONIO GOES TO, LOOK FR -

MARIA.TO TE. HER THAT THE R
(OUTHOUSE °I§ FINISHED. ~HE .« .. .~ Lo o o
IS VERY CHARY Ce T B
L g, ©ON 8401 AM ATMANS WORKER, L
S LS S sTRONG AHD...AFFE(_:TIONATE '




"Y TIENES. TANTO INTERES EN
LA SALUD DE-NUESTROS
 GUAGUITOS.. - -POR ESO TE
_QUIERO. LONGUITO. - -

VOS ERES UM BUEN TRABAJADOR
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46. YOU ARE A GOOD WORKER, Ao, . -
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e S CTC 45, <MERIAT  THE QUTHOUSE IS« -
et A S o - FINISHED! | ARD NOW, WHAT.
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: ST oo s A ILL YOUR MOTHER SAY?
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YOU HAVE SUCH AN INTEREST .
IN-QUR BABIES' HEALTH. . . " S
THAT'S WHY 1 LOVE YOU. e . .
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- INOS _CASAREMOS, Y  ~ 7 i .
HUESTROS HIJOS. . . R
TENDRAN BUENASALUD ~ = = "¢+
EN NUESTROS PUEBLOS | L
; JVAMOS A AVISAR A_MAMA: - = -

Q) iSETORA, YA NO-RUEDE DECIR Que' |
PO EL GATO' TIENE MEJORES . - B
§ COSTUMBRES QUE 0!

Y oas 1
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A YA wE LL GET MARRIED, AND OUR R

. '« CHILDREN WItL' BE HEALTHY! - U .
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sev LA SUEGRA MAS FELTZ

L MUNDO. MI HIJO -
AU HA_CONSTRUIDO
UA LIfIDA LETRINA.

iNO ES PARA- TANTO
“SUEGRITA! '
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. 49. "1 AM THE.HAPPIEST MOTHER- IN-LAW
o IN THE- WORLD,
- A LOVELY OUTHOUSE!
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TENEMOS QUE VIVIR COMO '

ENTE SANA ‘ i et
UNQUE CAMPES I*0S *PERQ

ol ol teETRINA, I a0
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. 51. EVEN THOUGH N& ARE PEASANTS
R T ME SHO_ULD LIVE LIKE HEALTH}r
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52. FINALL) WE HAVE EACH OTHER!
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L ._»- - . : . £
PERQ NO ES EL FIN DE NUESTRO CUENTO

AHORA TODOS TENEMOS QUE CONSTRUIR.
UNA LETRINA EN- CADA CASA PORLA -
SALUD DE TUS GUAGUITOS,,TU FAHIL'IA

L Y v PUEBLO

i APRENDAMOS TAMBIEN A
“USARLA Y CONSERVARLA
BIEN PARA QUE FUNCIONE

BT
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".‘ §UT THIS IS NOT THE END OF OUR STORY

NOW EVERYONE MUST BUILD AN QUTHOUSE

FOR EACH HOUSE SO YOUR CHILDREN,

YOUR FAMILY AND YOUR COUHUNITY
WILL BE HEALTHY. : S

)
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53.. LET'S LEARN HON TO USE
AND TAKE CARE OF IT SO
IT WILL FUNCTION PROPERLY.
e
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«  KEEP THE'LID TO .~

B
"

THE HOLE CLOSED !
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e S ______ " WASH THE FLOOR AND -

Lo LT T UTHESEAT DAILY. - - M~A!~u+-m~;-"

| ' ‘ ~* WASH YOUR HANDS WITH. ‘ . o S T e
- ; - -"SOAP AND WATER. - ot Lo o ’
o ‘Mimistry of Public fealth o | -
ey, Ecuadoman Institute of Samtatwn A
. o RE - - (IE0S) - . L e
s Department of P{gl;gtmn & Educatwn ' R I

e

R T SRS uss THE ouruouss ,_f;'4 St




